THE ASSESSMENT OF MARKETING STRATEGY OF
TOURISM DEVELOPMENT IN TAOYUAN CITY, TAIWAN

CHE-JEN CHUANG

A DISSERTATION SUBMITTED IN PARTIAL FULFILLMENT
OF THE REQUIREMENTS FOR THE DEGREE OF
DOCTOR OF PHILOSOPHY IN TOURISM DEVELOPMENT
GRADUATE SCHOOL MAEJO UNIVERSITY
2017

Copyright of Maejo University



THE ASSESSMENT OF MARKETING STRATEGY OF
TOURISM DEVELOPMENT IN TAOYUAN CITY, TAIWAN

CHE-JEN CHUANG

THIS DISSERTATION HAS BEEN APPROVED IN PARTIAL FULFILLMENT
OF THE REQUIREMENT FOR THE DEGREE OF DOCTOR OF PHILOSOPHY
IN TOURISM DEVELOPMENT

APPROVED BY

Chair
Committee
(Associate Professor Dr. Chin-Fa Tsai)
2% b o, 2017
Biitin e
Committee %eéﬁm

(Dr. Winitra Leelapattana)
LAy Re L 2olr

Program Chair, Doctor of Philosophy

in Tourism Development

CERTIFIED BY GRADUATE SCHOOL

(Associate Professor Dr. Kriangsak Mengarmphan)

Dean of Graduate School



	Titlepage



