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ABSTRACT

This study aimed to investigate tourist behaviors, their motivation and
perception as well as factors having influence on them. A set of questionnaires was
used for data collection administered with 385 tourists and they were obtained by
quota sampling. Data were collected during June-August, 2016 and obtained data
were analyzed by using the Statistical Package for the Social Sciences program.

Findings showed that most of the respondents were females, single,
bachelor’s degree holders, private company employees, and their domicile was
mostly in Chiangmai. Most of them travelled with friends for relaxation. The
activities which they preferred were homestay and investigation of ways of life and
local wisdoms of people in tourist places. The motivation making the respondents
to visit tourist place included relaxation, calm, ways of life of local people, and
beauty of natural resources. Most of the respondents perceived data or information
about community-based tourism at a moderate level. Most of them perceived the
data or information through other people who used to travel in Maetha sub-district
and online media. It was found the motivation of the respondents was a factor
having a relationship with the selection of accommodation type (P-value = 0.044)
and travelling expenses per head (P-value = 0.000). Besides, tourist perception was a
factor having a relationship with tourist behaviors. Tourist perception had a
relationship with travelling expenses per head (P-value = 0.000) with a statistical

significance level at 0.05.
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Regarding factors having influence on tourist behaviors, it was found that the
respondents were impressed by natural resources in the community, diverse and
interesting arts and culture, dressing of people in the community, and their
livelihoods. Besides, the government supported domestic tourism more than ever as
well as information provision through online media. All of these urged tourists to

used services of community-based tourism.
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