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ABSTRACT

This study aimed to analyze factors effecting the decision-making to purchase
organic vegetables of consumer in Chiang Mai province. Conjoint analysis was
employed for analyzing characteristics of organic vegetable. Results of the analysis
were used for an analysis of the willingness to pay by WTP method. Beside, an
analysis of the potential of organic vegetable market was conducted by using Bradley
- Terry - Luce method. In this study the researcher determined factors on producer,
package, certified mark, distribution place, freshness, and price.

Results of the study revealed that factors of organic vegetables had an effect
on consumer satisfaction to purchase organic vegetable most. This was followed by
producer, distribution place, price, certified mark, package, and insect trace,
respectively. It was found that fresh organic vegetables made the consumers be
willing to pay excessively for 66.30 bath and it.would be decrease for 75.93 bath in
the case that it was not fresh. Resarding market potential, it was found that the gt
market model was the one having competitive potential. This market model
comprised : contain box, safety certified mark, availability in supermarket, freshness,

insect trace, and double price of general vegetables.

Keyword : organic vegetable, consumers in Chiang Mai province, attribute of organic

vegetables



