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ABTRACT

The objectives of this research were to 1) explore the potentialities of
creative tourism sites and tourists’ behaviors in Satun province; 2) develop elements
and indicators on the effectiveness of creative tourism networks in Satun province;
3) create its creative tourism networks and to assess the effectiveness of creative
tourism networks in Satun province; and 4) present strategic issues on the
development of creative tourism networks in Satun province. This research was
based on the mixed method qualitative and quantitative researches, and the
targeted area was Satun province. For research methodology, an assessment of
checklist on the potentialities of creative tourism sites, a questionnaire on Tourists’
behaviors, an assessment checklist on the effectiveness of creative tourism networks,
and a workshop were all conducted with Thai tourists, cultural academicians, tourism
academicians, tour entrepreneurs, tour business academicians, tourist guides,
community leaders, and tourism-related representatives from governmental and
private organizations. For research instrumentation, both questionnaire and an
assessment of checklist with the Index of Congruence (I0C) and its validity were
approved by educational experts. The data were statistically analyzed with the
descriptive technique and were then carried out with the confirmatory factor

analysis. The results of this study were detailed as follows:
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1. The potentialities of creative tourism sites in Satun province were sorted
into 6 major aspects: 1) creative tourism site’s values; 2) creative tourism activities;
3) basic facilities; 4) creative tourists’ life safety; 5) the development and
management of creative tourism sites; and 6) the capacity and accessibility of
creative tourism sites. In addition to this study, it showed that not only the
potentialities of tourism communities, but also the natural tourism sites were all
rated at a moderate level to a higher level. Meanwhile the potentialities of historical,
archeological, and cultural tourism sites were all rated at a lower level in terms of no
tourism activities served for tourists and no development of tourism sites. In terms of
the tourists’ behaviors, it showed that the numbers of female tourists with 54.50
percent were mostly found; moreover, the middle-aged tourists’ lengths of work
with their monthly income of 15,001 - 20,000 baht were surveyed. Also, tourists’
private cars and their group tour were mostly preferred for their length of travelling
with 3 - 4 days, and 1,560.83 baht was mostly paid for their accommodation
expenses;

2. The effectiveness of creative tourism networks in Satun province
conceptualized from literature reviews and related studies, and conducted with the
tourism-related experts’ panel discussions was sorted into 4 major elements and 20
indicators: 1) being creative learning sites; 2) tourists’ participation in managing their
creative tourism activities; 3) tourists’ fulfillment on their creative tourism cultural
skills and experiences; and 4) creating unique and different creative tourism
resources. In testifying the construct validity compared with the confirmatory factors,
all the indexes met the criteria related to assessing the effectiveness of creative
tourism networks;

3. The process of creating creative tourism networks, according to surveying
the potentialities of selected creative tourism sites, was divided into 7 major aspects:
1) setting the model of creative tourism networks; 2) setting the length of creative
tourism; 3) selecting creative tourism sites; 4) Scheduling the timelines of creative
tourism; 5) categorizing creative tourism sites with its creative tourism activities and
souvenirs; 6) facilitating tourists’ accommodation services; and 7) providing catering

services. As a result, the network on “Creative Tourism in Satun province with
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Attractive Southern Andaman Sea” was selected for assessing the effectiveness of
creative tourism networks, which was also rated at a higher level

4. The results of the strategic issues on the development of creative tourism
networks in Satun province showed that the vision of this creative tourism network
was so-called “A Gate of Satun City to Andaman Sea served as a well-known creative
tourism network with its global tourism standards”. Besides, the mission of this
creative tourism network was sorted into five major aspects: 1) setting the guidelines
for the development of creative tourism networks in Satun province served for
tourists” visits; 2) promoting and maintaining the ways of life with its culture, local
wisdoms, traditional activities and creative festivals in Satun province reflecting on
the identity of Satun province; 3) developing public utilities and providing creative
tourism facilities, and tourists’ life safety served for tourist services; 4) developing the
potentialities of creative tourism-related staff in Satun province, and 5) promoting
creative tourism networks marketplaces and information services in Satun province.
In order to accomplish this mission, the strategic issues on the development of
creative tourism networks in Satun province were also set up into four major aspects:
1) the development of creative tourism networks; 2) the organization administration
of creative tourism networks; 3) the development of creative tourism-related staff’s

potentialities; and 4) the promotion for creative tourism networks marketplaces.



